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SEARCH ENGINE MARKETING

14 — 15 AekepuPpiov, 2009
Holiday Inn,
>KOoMNnox

H evnuépwan TwV GUPHETEXOVTWVY YIa TIC TEXVOAOYIEC, Ta TPOIOVTA KOl TIC LTINPECIEC OV aXeTilovTal
T000 Pe TNV PeATioTomoinon Tou website TOUC WOTE va €MITLYXAVEL LPNAEC BECEIC OoTa KUpIX
anoTEAéTUOATA TWV Hnxavav ovalitnong (Search Engine Optimization) 6000 Kol AOITEG TEXVIKEC
TPoBoAN¢ ati¢ Mnxavég Avadrtnonc (m.x Paid Search).

2TOXOlI

META TNV 0AOKANPWAN TOU TPOYPAUHATOG Ol CUMMETEXOVTEC Ba Eival o€ BEan va KOTOVOrcouy Tw¢ Ba
TIPEMEL VO OXEDIAIGOLY TNV TIPOROAN TNC EMIXEIPNONC TOLC OTIC UNXaVEG avadrtnong Tou Internet, KaBwg
€Mion¢ Kal To 0QEAN auTr) TNG TTPOBOANC.

Ta 0QEAN OCWV CUPUETACYOLV:
e Kotavonon tou TpAmou AEIToupyiag Twv pnxavav avadntnong Kobwe Kal Tou TPOToU PE ToV
omnoio Ba umopovaoav va a&lomoinfolv EUTOPIKA
e ATOKTNGON EI0IKWV Kal EEEIDIKEVPEVWVY YVAOOEWY TIAVW OE Evav TaXUTOTO OVOTTUOOUEVO KAGDO
(Search Engine Marketing)
e [poKTIKr Katavonon tou Search Engine Marketing kat duvatdtnta ApeECNS £QOPUOYNEC TWV
YVQGOEWV TIOU Ba amoKTnBolv

2E MOIOYZ AMEYOYNETAI

3e ZTeAEXN Emixelprjoewy mou Eival EMIQOPTIOPEVA UE TNV TPOWONON TWV TPOIOVIWV KOl UTINPECIOV
NG emixeipnong touc ato Internet, kaBwg emiong kai o€ YnevBuvoug EEaywywv | Marketing mou toug
EVOIOMEPEL VO  OVOKAADPOULV VEN, OMOTEAEOMOTIKA Kol cost-effective kavaAla mpowBnong tng
EMIXeipnong Toug.

2TOIXEIA EKMNAIAEYTH

O kuplo¢ Kwvatavtivo¢ Mavtdiapng sivar andgoitog tou Mavemiotnuiov Makedovia amo 1o TuAua
Opyavwaonc Kat Aloiknong Emixelpiiocwv. ‘Exel mapakoAoubroel aeipd web oepivapiov oxeTIKA PE
Paid Search Marketing (Google AdWords) kafw¢ kal Landing Page Optimization (Google Website
Optimizer) kaBwc¢ emiong kal aepvapla eLearning pe Bépa v BeAtiotomoinan ¢ online epumeipiag
TOL XPOTN Kal TNV abEnaon Tou puBUOL PETOTPOTING EMIOKEMTWY €VOC Website o€ TeAATEC (conversion
rate). ‘Exel eniong mapoakoAouBroel oepvdpla oxeTIKa Ye Search Engine Optimization, Internet
Marketing, Marketing, Management, k.a. Eival migtonoinuévog and to Google Training Center ¢
Google AdWords Certified Professional. Eival ToKTIKOC e1onynti¢ o€ 6€pata Internet Marketing &
Search Engine Marketing kot AleuB0vwv ZOPBOVAOG KOl IOPUTIKO PEAOC TNC O10@NUICTIKIC ETAIPINg
“Mindworks interactive.”
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MPOrPAMMA ZEMINAPIOY

1" Mépa

AeuTépa, 14 AekeuPpiou, 2009 08:00 - 16:15

08:00-10:30

Eioaywyr) oto online marketing

Mia YEVIKOTEPN E100YWYT 0TO KOUPATI Tou online marketing kKol Toug TpoMOULC oL Ba PmopoLaav va
XPNOIUOTOINCOLY WAOTE Va TPOBAAAOLY TNV ETIXEIPNON TOUC PEGW ToL Internet. EmmMA£oy Ba yivel pia
avaAuaon-oc0ykpion TN Online kat ¢ Offline diagripiong divovtag €101 0TOUC CUPHETEXOVTEC TNC

duVaTOTNTO VO KATAVONGOUV GUVOAIKA TO TePIBAAAov TN Online diagrpiong & marketing

* Online Marketing: Basic Principles & Definitions

e Brief History of Online Marketing

e Comparison between Online & Offline Marketing

e Advantages & Disadvantages of Online Marketing

e Ways of Implementing Online Marketing (e.g Banner Campaigns, Rich Media, SEM, Email
Mrk etc)

10:30-10:45 AGAEIpO

10:45-13:15

Introduction to Search Engine Marketing

H ouykekpliuévn evotnTa anoteAei T Bdon yio va KOTOVONOEL KATIOI0C TO KOPUATI Tou SEM.
AvaQEPETal YEVIKOTEPA 0TO Search Kal 0 GUYKEKPIUEVA OTO TWG AEITOUPYOLV O UNXOVEC
avalntnong. Emiong yivetal pia AEMTOPEPNC avAALON TWV PNXOVWV avalTtnong woTte va yvwpilouv ol

TIOPEVPIOKOMEVOL TO TiEdi0 pEaa aTo omoio Ba KANBo UV apyoTEPD VO dPATOULV.

e Brief History of Search
e How Search Engines work
e Search Engines & Directories. What’s the difference?
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o Analysis of the major Search Engine characteristics & features
e Search Engines Relationship Chart

e The Google Phenomenon

Implementing a Search Engine Marketing Strategy

Ene&riynon Twv Bacikwv apxwv yia o emituxnpévn Kaumavia Search Engine Marketing. IMNvetat
anoca@nvion Twv 0pwv SEO, PPC, PPI KAT Kal avaADEl GTOUG GUPUETEXOVTEC TN QIAOCOQia oL Ba
TIPEMEL VO SI0KOTEXEL Yia eTalpia amd to Top Level Management €éwg 1o IT Department 0ate va

LAOTIOIET ETTITUXNMUEVEG KOUTIAVIEC.

e Why choose Search as a marketing weapon
e Defining SEM: Organic Optimization, PPC, PPI
e Back to basics: The fundamentals of SEM

e 10 things you should know before launching a SEM campaign
13:15-14:15 revpa
14:16 - 16:15

Search Engine Optimization
H Baaikdtepn evotnta a@oL €3 Ba avaAuBei Aetopepwg 0AN 1 dlodikaagio Tou akoAouvBeital Katd 1o
Search Engine Optimization. Ano tn apxIkf 0Tox06eaia, TN 0wWaTH GLUYYPAQr) TOU KEIPEVOU, TO
EMITUXNMEVO Navigation PEXPL KO ONUAVTIKA «TEXVIKO» OEUOTO OXETIKA e TOV KWAIKA TOU website, Ta
tags KAT
EmimAgov Ba avaAuBolv Bepata off site mou A€oV TEivoLy va yivouv EEQIPETIKA GNUAVTIKA OTN
BeAtiotomoinan, €101Ka yia To Google.

e Lets Start: Setting Goals

e Choosing the right Domain Name & Hosting

e Before changing your site: What to keep in mind
e Writing for Search Engines & Humans. The basics of copywriting
e What are keywords
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e Which keywords are right for your business? The brainstorming sessions.
e Tools to help you with keyword research

e Determining Keyword Effectiveness

e The optimization process. On site & Off site factors to consider when optimizing
e Meta Tags. Do they really worth it?

e Page Titles done right (...and wrong)

e Navigation & Site Structure. Creating Effective Site Maps

e Internal Linking

e Optimizing Your Page Copy.

e Off site Factors. Creating a successful link campaign

e Google PageRank explained

e Exchanging Links

e When links can harm your business

e The importance of text in incoming links

e Free links vs Buying Links

e Black Hat SEO. Techniques you can use that are not so ethical

e Tools to help you along your way

e Inahurry for results? Hold on...

Epwtnoeig — Zulntnon

2" Mépa

Tpitn, 15 AekeuPBpiov 2009 08:00 — 16:15

08:00-10:30

Paid Search

Emne€riynon Twv evwolwv Kal tn¢ dladikaaiog Tou Paid Search Marketing. ATOTEAEGUATIKOI TPOTOL
diaxeipiong kapmaviag PPC kabwg Kat live emide1gn e nAat@oppag tou Google Adwords & tou
Yahoo Search Marketing (pwnv Overture)

e Paid Search Marketing: Should you do it?
e Thing to know before you start.
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Review of Google Adwords & Yahoo Search Marketing (formerly Overture)

Ad writing Tips

How to improve your Click Through Rates (CTR) and lower your Cost Per Click

Tools to help you along your way.

10:30 - 10:45 AGAEppa

10:45-13:15

Analyzing Success

Mia eEQIPETIKA €VOIOPEPOLTN EVOTNTA TIOL Bar BoNBrCEL TOUC CUMHPETEXOVTEC VO KOTOVONGOULV TN
ONUAVTIKOTNTA TNG METPNONC TWV OTIOTEAETUATWY TOUC. Oa eMeEnynBolv o1 TPOTOL YETPNONG KaBWG TO
TI TIPETEL VO HETPAEL KATIOI0C WOTE VA OEIOAOYET CWOTA TNV KOUTIAVIO TOU KOl VO TN BEATIWVEL d10PKAG.
EmimAgov Ba yivel pia mapouaioon TwV CNUAVTIKOTEPWVY EPYAAEIWY UETPNONG IOV UTIOPEI va
XPNOIUOTOoINCEL KATolog. TEAoC Ba avaAuBolv Kdmola aTolxeia amo mpda@ateC OlEBVNC EPEVVEC TTOU

KATaypa@ouy TNV €MNPEON Kal TNV OMOTEAECUOTIKOTNTA Kal TIC TA0EIC Tou Search Engine Marketing

e How to monitor results.

e When results don’t show

e Setting Key Metrics

e Tools you can use to measure your success (...or failure)

e It’s all about results. Does SEM worth it anyway?

e Studies & Research

e Effect of Search Marketing on Branding & Direct Response

e Search related to consumers purchase path

e SEM European & US trends
13:15-14:15 evpa
14:15-16:15
Case Studies and more
H teAeutaio evotnta Bacidetal 0TV aVAALOT KATIOI0V CURTANPWUOATIK®Y BEPATWV 0TI TwE Ba va
TPETEL VA EVOWUOTWVETAL Pl KapTdvia SEM g€ £va yeVIKOTEPO OTPATNYIKO TAGVO KaBwE Kot Tt Ba
TIPETEL VO TIPOTEXEL KATIOI0C OTaV BEAEL va TPOCSAAREL pia eTaipia Search Engine Marketing. To
ONUAVTIKOTEPO TUNHO OpWC Baailetal o Live Case Studies mou Ba mpayuatonoinBoly mavw ota
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websites Twv GUPUETEXOVTWVY. ZTNV 0pXI) Ol CUMMPETEXOVTEC Ba KANBoUV va avayvwpicouv Ta Addn Twv
websites Kal va TpoTeivouv AUCEIG vw Ba bAomoinBei kat Eva mini mMAavo SEO. H diadikaacia auth
UTopEi va mpayuatonoinbei oe 3-4 sites.

e Integrating SEM with other online marketing channels
e *Hiring a SEO firm
o Case Studies & Live SEO Analysis on participants’ sites (up to 3-4 sites)

>udNTNoN — ZUUMEPATHOTO.

Meeting Information:
Venue: Holiday Inn, Nicosia
Participation Fee

Initial Cost: € 645
HRDA Subsidy: (€ 266)

Net Cost per Participant € 379

Ta mpoypappara* eykpiOnkav anmd tnv AvAA. O1 emXEIPHOEIG TOU
OUHUETEXOUV HE EPYOSOTOUHUEVOUG TOUG, Ol OO0l IKOVOoIoUvV

Ta KpIiThipia TG AvAA, Ba TUXOUV TNG OXETIKIG EMX0OPynNnong.
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